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100 pages additional literature focusing on digitalisation of markets and work (part 1 of the course). 
 
150 pages additional literature focusing on digital retail, digital tourism, digital health and other digital 
service industries (part 2 of the course). 
 
100 pages additional literature chosen and applied by students (part 3 of the course). 
 
Total number of pages: approx. 1650. 


