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Course details 
The course is not included in the mail field of study. 
This course is a mandatory course and is given within the the Master of Science 
Programme in Service Management.with specialisation in Tourism and Hospitality 
Management.   
 
The language of instruction is English. 

Learning outcomes 
After completion of the course, students shall be able to: 
 

• demonstrate an in-depth understanding of the strategic management  
• demonstrate an understanding of philosophies, principles, concepts, 

processes, tools and techniques of various strategic management 
theories 

• demonstrate a thorough practical knowledge about activities and 
work procedures of an organisation where an internship takes places 

• apply appropriate theories and methods in conducting applied 
research 

• analyse and critically review various strategic management 
frameworks   

• formulate a research problem and conduct the research in 
relationship with strategic management by combining theories and 
practices 

Course content  
The course aims to provide students with a more in-depth knowledge of 
various strategic management theories and their applications in general as 
well as within organisations in tourism and hospitality sector.  Both micro 
perspectives and macro perspectives of strategic management will be treated 
during the course. As micro perspectives, theories of Quality Management, 
Lean philosophy, Learning & Knowledge Management, 
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Business/Organisational excellence, Strategic Human Resource 
Management will be introduced, including the main concepts, principles, 
methods and techniques that can be applied in relation to organisational 
strategic change and improvement programmes. As macro perspectives, 
different internationalization strategies as well as the factors that influence 
the internationalization processes will be handled.  

Teaching and assessment 
Teaching consists of lectures, guest lectures, seminars, workshops and an 
internship.     
  
Examination is based on individual report writings, a seminar presentation 
and opposition and a group project report writing as well as oral 
presentation.  
 
Examinations are scheduled during the academic year only. Two 
opportunities for re-examination are offered after the end of the course. The 
student has the right to participate in examinations during the following 
terms, but in accordance with the course regulations that apply at the time. 
 
Grades 
The grades awarded are A, B, C, D, E or Fail. The highest grade is A, and the 
lowest passing grade is E. The grade for a non-passing result is Fail.  

The student’s performance is assessed with reference to the learning outcomes of 
the course. For the grade of E the student must show acceptable results. For the 
grade of D the student must show satisfactory results. For the grade of C the 
student must show good results. For the grade of B the student must show very 
good results. For the grade of A the student must show excellent results. For the 
grade of Fail the student must have shown unacceptable results. 

The internship report is exempted from the grading scale above. The grade 
awarded for the internship report is Pass or Fail. For the grade of Pass the student 
must show acceptable results. For the grade of Fail the student must have shown 
unacceptable results.  

At the start of the course students are informed about the learning outcomes stated 
in the syllabus and about the grading scale and how it is applied in the course. 

Admission requirements  
- 
 
Other instructions 
It is the student’s own responsibility to find a suitable organisation for the 
internship. 
 
Literature 
See list of required readings. 
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Other relevant articles from various Journals among others: 
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